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Payment System Adoption: Bass Diffusion Model
(S-curves: slow start, rapid middle growth, then saturation)

Mobile Payments (p=0.01, q=0.5)
Crypto Payments (p=0.03, q=0.3)
CBDC (p=0.02, q=0.35)
Credit Cards (p=0.008, q=0.4)
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Mobile: Early Adopters (blue) vs Word-of-Mouth (red)
Innovation (p)
Imitation (q)
Total adoption rate

Bass (1969) "A New Product Growth Model for Consumer Durables"


